Course in marketing: construction of the basis of knowledge of modern market analysis tools and specialist competence.
PREMISE/PRELIMINARY REMARKS

The ONAOO – The National Organization of Olive Oil Tasters – came to life in 1983 through the impulse of the local Chamber of Commerce and a long-established group of tasters. Its aim is to defend and protect such technical and cultural patrimony as “the art of olive oil tasting”. For a few years now, the Organization, besides safeguarding the scientific rigour of “tasting”, has decided to enhance  the quality of olive oils by preparing the various representatives of the agro-alimentary industry in its defence.

TRAINING GOALS

With the object of developing, promoting and enhancing the olive oil culture and the commercialization of this market category, SDA Bocconi has prepared for ONAOO a marketing course, the aim of which is that of forming the basis for a knowledge of market analysis tools and reinforcing specialist sector competence, while also enlarging prevalently technical skills.


PROGRAMME

27 March 2008 

BASICS OF STRATEGIC MARKETING

• The analytic moment in marketing management

- Getting to know the consumer by looking in depth at behavioural models

- Sector analysis: methods and tools

- Market analysis: market research

- Division of the market in function of buying needs and consumption

28 March 2008 

• The strategic moment of entry into a new market

- Identifying potential foreign markets

- Strategies and entry procedures in a new market

- Distribution policies

- Positioning the product in the selected countries

29 March 2008 

BASIC TRAINING IN THE OPERATIVE MARKET

• Operative moment in Marketing Management

- Market quota: how to break down the market share

- Identification of control strategies 

- Trade marketing and Channel management: Merchandising and visual Merchandising as management levers

- Communication strategies for consumer goods markets


Location: Imperia c/o il Museo dell’Olivo – Via Garessio n.13
Participants: ONAOO members.
Enrolment fee: € 1.500,00 vat. not included
Maximum number of participants: 20
